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Abstract: There is a financial gender gap, specifically in investing, that can be traced back to differences in financial liter-
acy and the effects of early socialization. Early socialization refers to household and societal messages that shape children’s 
beliefs, confidence, and behavior. This literature review synthesizes evidence linking early gendered socialization to later 
financial literacy differences and investment behavior. The review examines early socialization, specifically the development 
of internalized sexism through influences such as parental roles, societal norms, linguistic structures, and exposure to benev-
olent sexism and explores gender differences in adults’ financial attitudes, literacy, and behavior. These areas are connected 
through the potential influence of internalized sexism on confidence and self-competency. The reviewed studies suggest that 
early gendered messages and unequal exposure to financial education contribute to women’s lower investment participation 
compared to men, as well as their confidence and risk tolerance in investing, reinforcing the financial gender gap observed 
in adulthood. The implications of this research are to increase awareness of how early gendered messaging shapes women’s 
financial confidence and investment participation across their lifespan, while also highlighting the importance of represen-
tation shifts and informing future financial literacy education policy and intervention efforts. 
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	 Extant research finds that early socialization may 
shape women’s financial literacy and investment behav-
iors including participation in financial markets, asset 
allocation choices, risk tolerance, and engagement with 
financial advice later in life. This review evaluates how 
the development of internalized sexism through exposure 
to gender-verbiage and expectations in society can great-
ly influence these behaviors. There is a lack of research 
on the direct connection between early socialization 
and financial behaviors later in life; however, this review 
aims to draw a connection for further research. Sexism is 
defined as behaviors, beliefs, or attitudes that support the 
unequal status of women and men ( Swim & Campbell, 
2001). While sexism can operate at institutional,

Introduction

interpersonal, and internalized levels (Bearman & Am-
rhein, 2014; Cudd & Jones, 2005) this review focuses 
intensely on internalized sexism. Internalized sexism 
refers to a form of internalized oppression, whether it is 
a specific value, belief, rule, or behavior, and sustaining 
it as a characteristic of themselves, which often includes 
adopting the prejudices of society towards the stigma-
tized group (Herek, 2009). Internalized sexism reveals 
how women can maintain the norms of a patriarchal 
system, just as much as men, through their own beliefs 
and actions (Hooks, 2018).
	 Croft and colleagues (2015) explained how inter-
nalized sexism diminishes one’s personhood by limiting 
their sense of who they should be or who they could

35



become. Regardless of the numerous opportunities 
society promotes to solve the gender inequality issue in 
today’s world, the “glass ceiling” in society still exists, 
partially due to the internalized beliefs of women that 
limit their self-confidence and feelings of self-competen-
cy. Early gendered messaging in households and society 
may greatly contribute to differences in women’s financial 
literacy and investment behaviors. This review therefore 
(1) examines how early gender socialization contributes 
to internalized financial beliefs, (2) evaluates gender 
differences in financial literacy across development, and 
(3) analyzes how these differences influence investment 
behavior across the life course. This review contributes to 
the literature by synthesizing developmental, linguistic, 
and socialization pathways linking early gendered mes-
saging to later financial literacy and investment participa-
tion. 
	 Although prior research has examined gender 
differences in financial literacy and investment behavior, 
fewer studies directly connect early gender socialization 
processes to later financial outcomes. This paper evalu-
ates previous studies that discuss sexism, linguistic rela-
tivity theory, and parental influence for early socialization 
through a broader lens and explores how these factors 
play into the disparity of financial literacy between men 
and women and how that may contribute to gendered 
differences in investing patterns. The contribution of 
this research is to acknowledge the gender socialization 
differences in development that women experience and 
their impact on financial literacy and investment behav-
iors later in life and initiate the conversation towards 
finding solutions to improve performance in financial 
fields, namely investing. While the focus demographic for 
this review is middle-class men and women, specifically 
children, adolescents, and young adults, it is important to 
note that several other demographics may have differ-
ing experiences, including differences related to marital 
status or income and socioeconomic status.
	 Financial literacy affects how one invests, and 
studies show a gender difference in investment behaviors 
between men and women — a topic important to under-
stand in today’s context. Financial literacy is defined as: 
“The ability to read, analyze, manage, and communicate 
about the personal financial conditions that affect mate-
rial well-being. It includes the ability to discern financial 
choices, discuss money and financial issues without (or 
despite) discomfort, plan for the future, and respond 
competently to life events that affect everyday financial 
decisions, including events in the general economy” (Vitt 
et al., 2000). 

	 As AI and other technological tools increasingly 
impact people’s real-life decisions, such as financial plan-
ning decisions, it is essential to understand how societal 
biases may influence how these tools provide advice. 
Large language models (LLMs) such as ChatGPT rely 
on social “rules” in language and speech to differentiate 
their communication and results based on the receiver’s 
demographic characteristics, like gender. When there is 
a societal norm in speaking of areas such as finance as a 
male-driven subject, AI follows these patterns, replicating 
real life. Thus, the impact of gendered messages in the 
household and broader society is far from being a theo-
retical or historical issue; it is one with real and evolving 
implications in today’s world. 

	 This literature review synthesized peer-reviewed 
research examining gender differences in financial liter-
acy and investment behavior, with attention on the role 
early gendered socialization plays. Articles were identi-
fied using databases including Google Scholar, JSTOR, 
and PubMed. Search terms included combinations of “fi-
nancial literacy gender gap,” “investment behavior gender 
differences,” “development of internalized sexism,” “early 
gendered socialization,” and “financial advice.” Priority 
was given to articles published within the past 10–15 
years, though foundational studies were included where 
relevant.	
	 Because financial literacy is defined and mea-
sured differently across studies, this review relied on two 
commonly used models to guide interpretation. The first 
model focuses on knowledge of financial decision making 
concepts as opposed to behavior (Bucher-Koenen et al., 
2017), while the second incorporates financial attitude, 
financial behavior, as well as general financial knowledge 
within a multidimensional framework (Potrich et al., 
2017). Together the models provided a consistent con-
ceptual framework for interpreting how financial literacy 
was defined across the literature included in this review. 

Methods
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Figure 1. Conceptual map of the research idea.

The diagram shows the contributors to the formation of internalized sexism including benevolent sexism, linguistic rela-
tivity theory, and parental influences. It illustrates the influences of an individual’s financial literacy, as well as the measure-
ments of financial literacy. The diagram further depicts the contributors and influences of individuals’ investment behavior. 
This conceptual map is meant to guide the reader along the concepts presented in this research.

Internalized Sexism and Early 
Socialization
	 Early socialization plays a large role in shaping a 
child’s beliefs about their own ideas of self-competence, 
risk-taking, and financial decision-making. This section 
dives into how internalized sexism, benevolent sexism, 
linguistic structures, and parental influences intercon-
nect to contribute in the development of biased financial 
beliefs from childhood through early adulthood. Under-
standing these processes may help explain how gender 
differences in financial literacy and investment behavior 
may be seen clearly later in life. 

Internalized Sexism	
	 Many factors influence the formation of inter-
nalized sexism in women. Due to the consistent repeated 
exposure to gendered messages across institutions like 
media, education, and family, individuals may come to 
internalize sexist beliefs that align with broader cultural 
norms. Often, people come to internalize dominant ide-
ologies without conscious awareness and this specifically 
reflects the strength of socialization and systemic power. 
A previous study on the process of internalizing sexism

revealed the existence of both direct and indirect rela-
tionships between traditional gender roles, accepting 
external influences, and self-alienation (Bozkur & Şahin, 
2022). Becoming aware and understanding these rela-
tionships is of grave importance, precisely because of 
how women may subconsciously aid in the reproduction 
of stereotypical messages regarding traditional gender 
roles (Bozkur & Şahin, 2022). The reproduction of these 
messages may suggest an enhancement of their own in-
ternalized oppression through personal exposure, as well 
as increasing the exposure of said sexist messages to the 
women around them. An example of this is the implicit 
influence mothers can have on their daughters through 
the reproduction of messages from their own internalized 
oppression. This implicit influence is supported by pre-
vious studies indicating a positive relationship between 
an individual’s internalization of cultural beliefs about 
gender roles and the adoption of gender ideology
perceived by one’s parents (Bishop, 2017; Jasser, 2008; 
Jones, 2014; Wenzel & Lucas Thompson, 2012). The for-
mation of this internalized sexism can be due to societal 
influences just as much as parental influences. 
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Benevolent Sexism	
	 The ambivalent sexism theory states that there 
are two interrelated ideologies of prejudice towards wom-
en: hostile sexism and benevolent sexism (Glick & Fiske, 
1996). When people use the word sexism, most people 
first think of hostile sexism, which is when women are 
viewed in a more negative light; they are overly emotional 
and incompetent, and they are attempting to manipulate 
men to gain power (Gutierrez et al., 2020). Benevolent 
sexism, on the other hand, is the ideology that character-
izes women as delicate, pure, and in need of men’s protec-
tion and care (Gutierrez et al., 2020). In previous studies, 
benevolent sexism has been linked to decreased cognitive 
performance, self-esteem, and feelings of competency 
for women, which suggests a connection to the lack of 
confidence women experience in investment and finance 
fields. 
	 The development of benevolent sexism can be 
seen in early ages through the idea of heroes and the 
helpless (Hammond et al., 2018). Stereotypical attitudes 
regarding roles for one’s gender may be present in early 
childhood, and the development of female-helpless 
and male-heroic attitudes evolves differently over time 
(Hammond et al., 2018). Children between the ages of 
7-11 start to recognize and internalize components of 
benevolent sexism. Hammond et al. (2018) revealed that 
boys across all ages believed that boys should be heroes; 
however, this bias decreased with age.
	 Simultaneously, as boys grew older, they were 
more likely to say girls deserve preferential treatment and 
were less likely to say boys should receive it. Men’s be-
nevolent sexism followed a positive linear trajectory and 
tended not to change over time. However, this consistent 
appeal to men could be due to the romantic appearance 
or how benevolent sexism subtly maintains men’s power 
(Hammond et al., 2018). On the other hand, girls be-
tween the ages of 7-11 showed a significant decrease in 
endorsing the idea that girls should be placed on a pedes-
tal. This decrease may be due to their increased awareness 
of gender inequality. Girls’ internalized beliefs develop 
in a U-shaped trajectory where girls’ endorsement of 
benevolent sexism may decline in middle childhood 
but then rise again in adolescence as societal influences 
shift, suggesting a possible connection to the romantic 
appearance men are attracted to as well. Although sexism 
levels were high in the youngest cohorts, the decrease in 
endorsement of sexist attitudes over time suggests that 
early awareness efforts may be effective, especially given 
how flexible beliefs are at a young age (Hammond et al., 
2018). 

	 Men and women experience benevolent sexism 
towards women entirely differently. Benevolent sexism is 
linked to men helping women in ways that foster depen-
dence on men, which has also been found to be associat-
ed with decreased support for gender equality (Gutierrez 
et al., 2020). Higher accounts of women’s benevolent 
sexism are connected to life stages where women are 
making larger financial decisions, including higher 
education, careers, and establishing serious relationships 
(Hammond et al., 2018). These stages in a woman’s life 
are typically when she should be investing; however, due 
to the increased levels of benevolent sexism, there is a 
lack of self-confidence when making financial decisions. 
However, another study finds a positive correlation be-
tween levels of benevolent sexism when in relationships 
and a woman’s tendency to take financial risks (Teng et 
al., 2021). From these connections, it can be predicted 
that when a woman is in a relationship with higher levels 
of benevolent sexism, she takes more financial risks 
due to the financial support that gives her confidence 
(Teng et al., 2021). This is a counterargument due to the 
fact that benevolent sexism is showing an increase in a 
woman’s confidence rather than a decrease. This could 
possibly convey that women who are single/not married 
experience a more negative effect of benevolent sexism 
while women in relationships could experience a more 
beneficial effect of benevolent sexism. There is a lack of 
research in this specific relationship between the factors 
of relationship status and financial risk taking therefore 
this phenomenon will not be focused on in this literature 
review. 

Linguistic Relativity and Gendered 
Messaging
	 The structure of languages which are used to 
communicate these gendered societal expectations, 
including benevolent sexism, may also influence how 
women internalize them, ultimately impacting their 
financial literacy and investment behaviors later in life. 
Linguistic relativity theory describes how the structure 
of languages plays a distinct role in shaping the thoughts 
of their speakers and forming an individual’s experience. 
The underlying premise of this theory is that when a 
language uses gender differences, individuals are more 
likely to distinguish between males and females in every-
day phrases (Siewierska, 2016). English has a sex-based 
system, meaning the language’s gender system is linked 
to a biological sex, and it utilizes gender-differentiated 
pronouns in the third-person singular for he and she 
(Hechavarría et al., 2017). The use of gendered verbiage
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and gender-differentiated pronouns when discussing 
careers, specifically in investing or finance, can foster the 
development of internalized sexism in a child through 
exposure to stereotypes in that specific society (Hecha-
varría et al., 2017; Boroditsky, Schmidt, & Phillips, 2003). 
These internalized stereotypes of society through the 
linguistic relativity theory support the hypothesis of gen-
dered linguistic structures being a predictor of women 
staying away from investing due to this internal belief 
that it is not meant for them, thus creating and reinforc-
ing gender stereotypes and inequalities (Cameron, 1998; 
Prewitt-Freilino et al., 2012). 

Parental Influence and Early Financial 
Socialization
	 The language parents use subconsciously can 
have an implicit influence on their children. For instance, 
the literature supports that mothers influence their 
daughters through the reproduction of messages from 
their own internalized sexism, which may have partial-
ly been formed by the gendered linguistic structure of 
English (Jones, 2014; Jasser, 2008). Not only parental 
language but parental characteristics and their roles in 
the household hold an exceptionally significant influence 
on a child’s development of internalized sexism. Focusing 
specifically on the parental influence on financial literacy, 
previous studies convey how parents can influence how 
their children view financial matters. It is critical to note 
that children internalize the transmission of financial 
values, norms, and behaviors from their parents, which 
all contribute to the child’s economic well-being, defined 
as their developing understanding of money, financial 
attitudes, and confidence in managing financial decisions 
shaped through early household experiences (Ranyard, 
2018). Whether these lessons are passed down intention-
ally or unintentionally, teaching specific financial knowl-
edge and applying the particular knowledge can foster 
feelings of self-confidence and competence in managing 
finances independently (Ranyard, 2018). 

Gender Differences in Financial 
Literacy 

United States, lack of financial literacy can be attributed 
to 30-40% of wealth inequality at retirement. The impli-
cations of improvement in financial literacy are immense, 
as it plays a critical role in shaping economic well-be-
ing and reducing wealth disparities. A lack of financial 
knowledge limits individuals’ ability to make informed 
financial decisions and contributes significantly to long-
term economic inequality.
	 One fundamental aspect of financial literacy 
that demands deeper attention is the large disparity in 
financial literacy between men and women. Potrich et 
al. (2017) conducted a study following the structure of 
the second model discussed previously that indicated 
an equal difference (12.8%) in lower and higher levels 
of financial literacy between men and women. Buch-
er-Koenen et al. (2017) utilize a different approach to 
understanding financial literacy in men and women—the 
model aimed to understand participants’ basic under-
standing of interest rates, inflation, and risk diversifica-
tion. The results of the study found that more men (55%) 
correctly answered questions related to interest rates and 
inflation compared to women (38%), and fewer women 
(22%) answered all three questions correctly compared 
to men (38%). The study further compared financial 
literacy among men and women in the United States, the 
Netherlands, and Germany and found that similar pat-
terns prevailed. These results reveal that women are less 
financially literate than men, identical to the results of the 
study conducted by Potrich et al. (2017). 

	 Financial literacy is an essential component in 
determining decision-making regarding monetary issues. 
It strongly predicts retirement planning, wealth, and 
investment outcomes. Notably, individuals who are more 
financially literate are more likely to participate in the 
market, which contributes to higher returns (Lusardi et 
al., 2023). Lusardi et al. (2017) also found that in the

Gender Differences Across Development	
	 The developmental and social influences from 
an early age that shape financial literacy are essential to 
consider to understand the root of this persistent gender 
gap. Financial literacy must be introduced and taught 
during development to increase the likelihood of success 
in retirement planning, investing, and other financial 
decision-making. Parents are the primary influencers 
of financial literacy, while self-teaching or a spouse is a 
secondary influence (Clarke et al., 2009). Particularly 
for women, the significant influence of a spouse can be 
understood through the lens of internalized and benev-
olent sexism. As many women are socialized to perceive 
financial management as a male responsibility, they may 
defer to their partners due to internalized beliefs about 
their own financial incompetence. Benevolent sexism 
further reinforces this dynamic by framing men as natu-
ral providers and protectors, subtly discouraging women 
from independently developing financial literacy. Clarke 
et al. (2009) also discuss that practicing financial tasks
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and thoroughly teaching finances at home, rather than 
outside, makes adolescents feel more financially pre-
pared. However, perceived parental influence significant-
ly impacts financial attitude, not financial knowledge; it 
also indirectly influences financial behavior, mediated 
through financial attitude (Jorgensen et al., 2010). A 
study also found that males have their first financial 
discussion in the home at a younger age than females on 
average, which suggests that financial socialization in the 
home may be subject to a gender bias, over time con-
tributing to differing financial literacy knowledge levels 
between the genders (Agnew & Cameron‐Agnew, 2015). 
Thus, financial attitude/preparedness, which influences 
financial behavior, is highly influenced by parents during 
development. Parents harboring gendered biases might 
then significantly impact the financial literacy of their 
children, particularly in girls. 
	 The most common form of indirect parental 
economic socialization is through role modeling. Chil-
dren learn about money and financial behavior best by 
observing and imitating the most relevant models (Ran-
yard, 2018). Variables such as the parents’ highest level of 
schooling and a mother’s presence in the household were 
positively correlated with a student’s financial knowledge 
(Chambers et al., 2019). Agnew (2015) found that stu-
dents attending medium decile schools had the smallest 
difference between male and female roles. Low socioeco-
nomic families tended to see males as more likely to be 
the predominant breadwinner, indicating a more extreme 
view of gender roles. The largest difference in gender 
stereotypes in homes around financial literacy was when 
the students were asked to say which parent influences 
how they spend their money. Students across genders 
were more than twice as likely to answer that their father 
had the biggest influence. These findings emphasize the 
traditional stereotypes around the father being more 
financially knowledgeable than the mother and playing a 
larger role in financial discussions than the mother. 
	 Moreover, parents explicitly teaching children 
and adolescents about finances better aids women in 
making more informed financial decisions than men. 
A study by Jorgensen et al. (2010) found that both men 
and women had better financial attitudes if they believed 
they were explicitly taught about finances by their par-
ents. Still, women who were perceived to have explicitly 
learned about finances from their parents had higher fi-
nancial behavior scores than men. Furthermore, although 
students expect to learn financial knowledge from their 
parents, parents may not explicitly teach it to their chil-
dren (Jorgensen et al., 2010), as parents might view

financial literacy as something to be taught in school 
rather than in the household. Teaching financial literacy 
during development is especially important for women, 
as women report feeling less financially prepared for tasks 
such as investing than men, even when mothers signifi-
cantly model investing (Clarke et al., 2009). This gender 
gap in financial attitude suggests that financial teaching 
in households, beyond simply modeling financial behav-
iors, is crucial for women to feel more confident in the 
topic and increase future engagement, such as investing. 
In addition to family influence, financial education is an-
other critical factor for improving financial knowledge in 
both men and women and helping close the gender gap 
in financial literacy. Goldsmith et al. (2006) found that 
while neither men nor women are adequately financially 
literate, men scored higher on real investing knowledge 
than women. Men’s subjective knowledge of investing 
was also higher than women’s. However, the study found 
that this gap in perceived financial/investing knowledge 
virtually disappeared when students were given formal 
education through a Family Financial Analysis Finance 
course. Through this course, both men and women 
substantially increased real investment knowledge. This 
study proves that consumer education increases financial 
literacy and decreases the responsible financial behavior 
gap between men and women, as financial knowledge in 
women increases (Tang et al., 2015). 

Impact on Investment Behavior

Risk Tolerance
	 Financial literacy is crucial in developing optimal 
investment strategies, and men and women differ in their 
choices when deciding which personal investment option 
to invest in. Men prefer to invest in risky investments 
such as common stocks and real estate investments, while 
women prefer to invest in funds, time deposits, and gold 
(Bayyurt et al., 2013). Ulifalean (2024) also found that 
women prefer bank deposits more than men (by 23.21%), 
as bank deposits are considered low-risk investments. 
The risk of losing that money due to a personal choice 
is eliminated with bank deposits, making it an enticing 
option for women. Contrary to the findings of Bayyurt et 
al. (2013), however, Ulifalean (2024) found that men do 
prefer funds more than women (by 23.81%). Both studies 
agree that men prefer to invest in stocks more, which is 
arguably one of the riskiest investments. However, there 
is an equal preference between men and women for 
bonds, which Bayyurt et al. (2013) identified as one of the 
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riskier investment options. While women preferred 
bank deposits, it was considered one of the least popular 
options among men, alongside savings accounts (Uli-
falean 2024). These findings align with the argument that 
women prefer low-risk investments that generally require 
less knowledge of finance and market fluctuation.
	 Gender differences in risk tolerance can be 
linked to early financial socialization in women. Women 
are likely first exposed to financial learning opportunities 
in college, where they have exposure to more financial 
learning opportunities than men (Tang et al., 2015). Fe-
male college students also have more conversations about 
finances with their parents than males (Tang et al., 2015; 
Edwards et al., 2007). Interestingly, Edwards et al. (2007) 
found that higher financial dependency contributes to 
more conversations with parents on financial learning. 
Nevertheless, these studies found that young women are 
still less likely to take financial risks and tend to have 
more anxiety about finances. This implies a gender differ-
ence in how parents socialize women regarding finance, 
in that young women do not get many financial learning 
opportunities until college. When they inquire about 
finances with their parents, women potentially receive 
advice to be more conservative with their finances. 

exposed to financial matters and losses in early develop-
ment (Blaschke, 2022). A study observing self-confidence 
in respondents’ financial literacy and measuring financial 
literacy found a gender gap in the reported self-con-
fidence and the number of participants holding risky 
assets. Results indicated that men tend to be more confi-
dent in their financial abilities and obtain higher scores 
in financial literacy across several countries. Individual 
confidence in men tends to be a significant predictor of 
holding risky assets, as stated by Cupák et al. (2020). 

Confidence and Participation
	 Early financial socialization and women’s pat-
terns of risk-aversion suggest that gendered messages in 
the household may strongly influence women’s financial 
confidence. According to a survey study by Gill and Biger 
(2009), women’s perceived lack of financial literacy is the 
most significant factor contributing to the disparity in 
investment decisions. The study reveals that women often 
view themselves as less financially knowledgeable, which 
may affect their investment behavior. Crost et al. (2015) 
highlight that internalized sexism limits one’s sense of self 
by diminishing personhood, entailing that women who 
have internalized differing forms of sexism might view 
themselves as incapable of male-dominated activities 
such as investing. Therefore, lack of confidence in their fi-
nancial expertise might stem from internalized sexism, a 
result of various social factors, most notably the exposure 
to benevolent sexism. These findings align with previous 
research, emphasizing the role of gendered perceptions in 
shaping financial decisions. 
	 Thus, a lack of confidence in financial literacy 
contributes to gender differences in personal investing. 
Men tend to be overly confident in matters regarding 
finance, as finance is generally seen as a more male-dom-
inated industry. Furthermore, growing research suggests 
that this is due, in part, to the fact that men are more 

Long-Term Financial Outcomes
	 Overconfidence in financial literacy also con-
tributes to unsuccessful returns, as overconfidence steers 
towards higher trades and lower expected utilities (Bar-
ber & Odean, 2001). Due to men being more confident 
in finance, men tend to trade more than women, leading 
to excessive trading. Overconfident investors believe in 
their ability to accurately assess securities’ values, which 
yields unrealistic expectations of how high their returns 
will be (Barber & Odean, 2001). High trading frequency 
has been seen to lower investors’ returns, and buying and 
holding an investment leads to better returns (Willows et 
al., 2015). Specifically, trading less leads to higher long-
term returns, and single men trade 67% more than single 
women (Barber & Odean, 2001). Thus, a degree of risk 
aversion and healthy financial confidence driven by high 
financial literacy is needed to make the best informed 
financial decision.
	 Further, studies find that knowing when to be 
more confident and risky and when to be more conser-
vative in one’s investments could potentially hold strong 
returns for investors. During the 2008 through 2009 
financial crisis in South Africa, women outperformed 
men in trading/investing; after the crisis, however, men 
invested better (Willows et al., 2015). This suggests that 
since women are more conscious of where and when they 
invest their money, it may serve as an advantage during 
an economic crisis when reducing risk-taking is advised. 
Men might be seen as better investors after an economic 
crisis, as it is better to be more risk-tolerant and confident 
when the economy is recovering from such a crisis. 

Gendered Financial Advice and Decision 
Support
	 Given the gendered messages that women receive 
throughout their development, which affect their in-
vestment behavior, it is also important to examine how 
investment advice-seeking in adulthood may reinforce or 
challenge these messages. As there are significant differ-
ences in how men and women invest, it is advisable for
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financial advisors to tailor their approach based on their 
clients’ gender. However, this does mean that men who 
harbor pre-existing biases regarding gender may provide 
biased advice to women on how they should invest. A 
study found that financial planning firms, as opposed to 
securities firms, give suboptimal advice to female clients 
based on gender, particularly if they indicate lower risk 
tolerance, lower confidence, and a domestic outlook 
(Bhattacharya et al., 2024). This is because if an advisor 
already has preexisting biases and holds either hostile or 
benevolent sexist ideologies, they tend to offer gendered 
financial advice. Interestingly, a study also found that 
large language models such as ChatGPT offered gendered 
recommendations based on whether they perceived the 
profession as masculine or feminine. They provided less 
risky, prevention-oriented recommendations to female 
professions, and texts written to women had a patron-
izing tone and were more simplified than those written 
to men (Etgar et al., 2024). These findings suggest that 
gender biases in investing can manifest in AI-driven 
recommendations alongside financial advisors, thus 
aligning with the idea that preexisting biases can be tied 
to systematically different financial guidance based on the 
receiver’s gender. 
	 Moreover, parental socialization influences finan-
cial advice-seeking habits in women. Simms (2014) found 
that only 24% of women reported using investment ad-
vice in the past five years since the study was conducted. 
In the findings, women were labeled as either “strugglers” 
or “thrivers,” with lower self-assessed risk aversion being 
one crucial distinguishing factor between the two groups. 
The study found that “thrivers” are less likely to seek 
financial advice when someone in the household knows 
more about finances than they do. Thus, risk tolerance is 
crucial in predicting whether a woman will seek financial 
advice. Such advice-seeking behavior is indirectly tied 
to parental style and whether one received an allowance 
during development; it is also directly tied to financial 
literacy and risk tolerance. Receiving an allowance during 
adolescence is associated with a greater financial risk 
tolerance, and higher levels of financial knowledge and 
risk tolerance are correlated with a higher likelihood of 
seeking professional financial advice (Fan et al., 2021). 
Therefore, early financial experiences through parental 
socialization contribute to the development of financial 
confidence and a willingness to seek professional advice 
— factors that influence the gender gap in investing and 
finance.

	 The literature suggests that early gendered 
messaging may shape internalized beliefs about financial 
competence, which influence financial literacy devel-
opment and ultimately contribute to financial behavior 
and investment participation patterns across adulthood. 
There is a disparity in financial literacy between men 
and women based on tests of financial knowledge, atti-
tude, and behavior. Financial literacy is a determinant 
of investment patterns, as a lack of financial literacy, or 
perceived lack thereof, can contribute to less financial 
confidence in women. Financial confidence is tied to risk 
tolerance in investing, and men have been found to prefer 
to invest in riskier investments than women. Moreover, 
women’s lack of financial confidence can be linked to 
experiencing benevolent sexism, as it is correlated with 
decreased cognitive performance, self-esteem, and feel-
ings of competency for women. Because financial liter-
acy develops early in life, parental socialization plays a 
central role in shaping these confidence differences across 
development. Several studies have found that direct 
financial education by parents is crucial in determining 
a child’s financial literacy later in life (Clarke et al., 2009; 
Jorgensen et al., 2010), as parental characteristics and 
roles significantly influence the development of their 
children’s mindsets. Children who learn about finances 
from parents tend to have more financial knowledge and 
better financial behaviors later in life. However, males 
have financial discussions at home at a younger age than 
females, suggesting gender biases in financial education 
in the home. Linguistic relativity theory, the idea that 
languages with gender-differentiated structure may create 
and reinforce gender stereotypes and inequalities, may 
then explain why women tend to invest less, or be more 
risk-averse, than men. These findings suggest that gender 
differences in financial behavior are not only shaped by 
access to financial knowledge but also by early social-
ization processes that influence confidence, perceived 
competence, and participation across the life course.

Discussion

Limitations

	 There are, however, limitations to this work. 
Financial literacy is patterned by many demographic fac-
tors, including gender, race, ethnicity, social class, culture, 
etc. (Chen, H. & Volpe, R. P., 1998). However, this review 
focuses solely on the influence of gender on socialization. 
Acknowledging that the connections made in this review 
may not apply to certain demographic groups or regions

42



Implications

 is essential. A separate limitation is the lack of longi-
tudinal research on women’s early socialization and its 
long-term effects on financial behavior. Future research 
can help identify and confirm this link through longitu-
dinal studies. There are also potential biases due to the 
data collection methods, which consist of self-reports 
in the literature reviewed. While this review revealed 
valuable information on gendered financial socialization, 
these limitations emphasize the need for further research 
to understand the multiple factors intertwining to shape 
financial literacy entirely.

	 The findings of this review suggest several im-
plications for education, policy, and future research. The 
studies have shown that financial education is critical, 
specifically early financial education. Women worldwide 
lack financial literacy due to a lack of financial education, 
leading to a greater gender wealth gap. Moving forward, 
policymakers should consider early financial education 
as a critical element and effective method of promoting 
gender equity in the long term (Bae, 2023). The empiri-
cal tests for the effect of financial education on financial 
literacy suggest that women who receive early financial 
education to improve their financial literacy can better 
understand the compounding effect of interest rates on 
loans, portfolio diversification, and mortgage payments. 
It was also revealed that early financial education on 
financial behavior positively correlates with women’s 
increased participation in the stock market, insurance 
activities, and savings habits (Bae, 2023). 
Looking forward, linguistic relativity theory should be 
considered when discussing societal changes related to 
gendered language and its influence on financial confi-
dence and participation. The use of gendered verbiage 
and gender-differentiated pronouns when talking about 
careers, specifically in finance and investing, can fos-
ter the development of internalized sexism in children 
through exposure to societal stereotypes (Hechavarría et 
al., 2017; Boroditsky, Schmidt, & Phillips, 2003). Re-
search suggests that the implicit use of gendered-verbiage 
can lead girls to internalize the idea that investing and 
financial fields are not meant for them, specifically when 
considering their gender identity. This internalization 
may contribute to long-term disengagement from a girl’s 
future financial opportunities. Suppose changes are made 
as a society in terms of the use of gendered verbiage by 
shifting towards more inclusive language, where feminine 
pronouns are used more to describe professions. In that 

	 This literature review demonstrates that early 
gendered messaging plays an important role in shaping 
women’s financial literacy development and investment 
behaviors throughout the life course. By synthesizing 
research on internalized sexism, parental socialization, 
linguistic structure, and financial confidence, this review 
emphasizes how early social environments contribute 
to persistent gender differences in financial behavior. 
Understanding these developmental pathways provides a 
foundation for future research and intervention strategies 
aimed at reducing the financial gender gap.

case, this may help reduce the gender gap in financial 
literacy and investment behavior. 

Conclusion
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